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Abst ract

Advertising Digital ldentifiers (Ad-1Ds) are used to identify
advertising assets across all nedia platforns. This docunent defines
the formal Uniform Resource Name (URN) Nanespace ldentifier (N D)
"adid" for Ad-IDs.

Status of This Menp

Thi s docunent is not an Internet Standards Track specification; it is
publ i shed for informational purposes.

Thi s docunent is a product of the Internet Engineering Task Force
(IETF). It represents the consensus of the IETF community. It has
recei ved public review and has been approved for publication by the
Internet Engineering Steering Group (IESG. Not all docunents
approved by the I ESG are a candidate for any |level of Internet

St andard; see Section 2 of RFC 7841.

I nformati on about the current status of this docunment, any errata,
and how to provide feedback on it may be obtained at
http://ww. rfc-editor.org/info/rfc8107

Copyri ght Notice

Copyright (c) 2017 | ETF Trust and the persons identified as the
document authors. All rights reserved.

Thi s docunent is subject to BCP 78 and the | ETF Trust’'s Lega
Provisions Relating to | ETF Documents
(http://trustee.ietf.org/license-info) in effect on the date of
publication of this docunent. Please review these docunents
carefully, as they describe your rights and restrictions with respect
to this docunent. Code Conponents extracted fromthis document rnust
include Sinplified BSD License text as described in Section 4.e of
the Trust Legal Provisions and are provided without warranty as
described in the Sinplified BSD License.
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1. Introduction

Thi s docunent defines the formal Uniform Resource Name (URN)
Nanespace ldentifier (NID) for Ad-IDs.

Ad-1D is the industry standard for identifying advertising assets
across all nmedia platfornms (e.g., over the air, online, over the top,
nobi l e, and place based). Ad-IDs are uni que codes for each creative
advertising asset. Those unique codes are applied to all nedia.
Ad-1Ds are an el even-character ASCI| string except for Hi gh
Definition (HD) or Three-Di nensional (3D) codes, which have an Hor D
as the 12th character.
Ad-1D al so provides descriptive netadata about the advertisenent.
The netadata includes the advertiser, brand, product, conmercia
title, product categorization, and other essential data about the
advertisenent. The netadata can be retrieved using the uni que code.
See Appendi x A for additional background infornmation

2.  URN Nanespace Definition Tenpl ate

Using the tenplate in [ RFC3406], the nanespace definition is as
fol |l ows:

Namespace | D
adid
Regi stration | nfornmation:

Version 1
2016-03-22
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Decl ared regi strant of the nanespace:

Regi stering organi zati on:
Advertising Digital ldentification, LLC
11020 David Taylor Drive, Suite 305
Charl otte, NC 28262-1103
USA

Cont act :
URL: http://ww. ad-id. org/contact
Email: cs@d-id.org

Decl aration of syntactic structure:

The identifier structure is an Ad-ID that consists of a unique
el even-character string or a unique twelve-character string (video
codes only).

This string is divided into three parts:

1. A four-character al phanunmeric Conpany Prefix, not starting with
" on
2. A seven-character al phanuneric code
3. An optional one-character Video Format ldentifier.
H - High Definition
D - Three- Di nensi onal

The URN representati on URN-ADID of an Ad-1D conforms to the
foll owi ng syntax (expressed using ABNF [ RFC5234]):

URN-ADID = "urn:adid:" full-adid-identifier
full-adid-identifier =

full-adid-prefix full-adid-code [full-adid-suffix]
full-adid-prefix = (ALPHA / 9%31-39) 3*al phanum
ful | -adi d-code = 7*al phanum
full-adid-suffix ="H [/ "D
al phanum = ALPHA / DIG T

Exanpl es:

Standard Definition: urn:adi d: ABCDO001000
Hi gh Definition: urn: adi d: ABCDO0O01000H

Rel evant ancillary docunentati on:

[ SMPTERP2092- 1] specifies Advertising Digital Identifier (Ad-1D)
representations.
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I dentifier uniqueness considerations:
The Registrar (Advertising Digital ldentification, LLC) is
responsi bl e for managi ng the assi gnment of the Ad-1D and shal
ensure its uni queness by checking the identifier against the |ist
of existing identifiers. |In addition, each Ad-1D is associated
with a its own uni que URN-ADI D.

Ad-1 D Regi strar has assigned "adid" as a unique identifier. It is
associated with a single URN ADI D.

Identifier persistence considerations:
The assi gnment process guarantees that 'adids’ will not be
reassi gned or reused, and the binding between the identifier and
its resource i s permanent.
These rules apply to this URN nanespace.

Process of identifier assignnent:

Ad-1Ds are generated by the Ad-ID s proprietary registration
procedures.

Process for identifier resolution:

Ad-1D URNs are resolved via URN resol vers that are maintai ned by
the Ad-1D.

Rul es for Lexical Equival ence:

Lexi cal equival ence of URN-ADID is defined by case-insensitive
string match.

Conf ormance wi th URN Synt ax:

As specified above, the syntax of URN-ADID is a subset of the URN
syntax specified in [ RFC2141].

Val i dation mechani sm
The validity of a URN-ADID can be checked using Ad-1D s web
services. For nore information on Ad-1D s web services, please
refer to the follow ng |inks:

http://ww. ad-id. org/ user-support/faqs/faq-category/ web-services
http://ww. ad-i d. org/ ad-i d- web- servi ces-api - gui de
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Scope:

Ad-1Ds are centrally registered, globally unique identifiers of
advertising assets that are used worl dwi de.

3. Nanespace Consi derations

Ad-1Ds are intended for use in Internet applications, where URNs are
routinely used to identify audi ovisual resources. There is no direct
mappi ng from Ad-1Ds to exi sting URN namespaces.

4. Community Considerations

The primary registrants of Ad-1Ds are advertisers and agencies. Ad-

| Ds can be used by anyone to unanbi guously identify adverti sing
assets and retrieve underlying netadata. The prinmary benefits of its
use are providing greater transparency and accountability in the
advertising marketplace, helping to elimnate costly errors
associated with the inconsistent use of advertising-asset identifiers
t hroughout the advertising supply chain, and enabling a nore granul ar
audi ence nmeasurement across multiple platformns.

5. Security Considerations
Thi s docunent specifies the syntax of the Ad-I1D URN nanmespace and
nakes no security representations. However, note that failure to
conformto the syntactic and | exical equivalence rules specified in
[ RFC3406] when using an Ad-1D as a criterion for accessing restricted
resources can result in granting unauthorized access.

6. | ANA Consi derations

Thi s docunent defines "ad-id" in the "Formal URN Nanespaces"
registry.
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Appendi x A, Additional Background Infornmation

Ad-1Ds are an el even-character ASCI| string except for High
Definition (HD) or Three-Di nmensional (3D) codes, which have an H or D
as the 12th character.

Ad-1 D may have Conplinentary Definition Codes (CDCs), which are
mat ching SD, HD, and/or 3D codes where only the 12th character of the
code varies. This only applies to video codes.

For exanple, a video with a standard format and hi gh-definition
format woul d have a single code for each format.

St andard: ABCD1234000
H gh Definition: ABCD1234000H

More information: http://ww. ad-id.org/howit-works/ad-id-structure
Advertising Digital ldentification <http://ww.ad-id.org/>
Aut hor’ s Addr ess
Jarrett Wld
Advertising Digital ldentification (Ad-I1D)
708 Third Avenue
New York, NY 10017

Email: jwol d@d-id.org
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